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Abstract

This article takes Liqi Ancient City, Jinchang City, Gansu Province as the research object to explore the digital marketing strategy
of historical and cultural tourist destinations. Through literature research, field research and data analysis, a multi-dimensional
evaluation model including cultural value, market demand and product feasibility has been built, and a composite product system
of “cultural IP + characteristic agricultural products” has been designed. The research puts forward an integrated marketing strategy
supported by content marketing as the core, social e-commerce as the carrier, and data-driven. The research results can provide
theoretical reference and practical guidance for the digital development and marketing of cultural tourism products in similar regions.
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