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Abstract

This article conducts an in-depth study on the brand value and influencing factors of Henan Aviation Research Institute. Henan
Province, with its abundant aviation resources, has great potential for the development of its aviation research industry, but its brand
value has not yet been fully realized. The article comprehensively evaluates the brand value of Henan Aviation Research Institute
through quantitative evaluation methods such as market approach, income approach, and cost approach, combined with brand volume
and reputation analysis, brand keyword mining, and other means. Research has found that internal factors such as specialization and
service innovation, as well as external factors such as policy empowerment and social identity, have significant impacts on brand
value. The article suggests starting with brand core construction, external resource integration, and long-term value management to
enhance the market competitiveness and value creation ability of Henan Province’s aviation research and learning brand, providing
reference for relevant practitioners and decision-makers.
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