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Digital Marketing Empowers Xiaomi Auto Overseas
Expansion: Construction of Multi-Dimensional Variable
System and Path Optimization-An Empirical Analysis
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Abstract

Against the backdrop of intensifying competition in the global NEV market and in-depth penetration of digital technologies, brand
globalization has emerged as a pivotal strategy for Chinese automakers to break growth bottlenecks. This paper takes Xiaomi Auto’s
Singapore market layout as the research subject, focuses on the mechanism of digital marketing empowering brand globalization, and
constructs a four-dimensional variable system of core drive, situational regulation, intermediary transmission and result feedback.
Through empirical analysis, it verifies the correlation effects among variables across all dimensions, identifies existing problems

such as insufficient localization of digital marketing and brand perception bias faced by Xiaomi Auto in Singapore, and proposes
optimization paths, thereby providing practical references for the overseas expansion of Chinese NEV brands.
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