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Research on the Integration of Red Cultural Resources and
Brand Building Strategy of Memorial Hall-Taking Siping
Campaign Memorial Hall as an Example

Yuan Yuan

Siping Campaign Memorial Hall, Siping, Jilin, 136000, China

Abstract

Red cultural resources constitute a precious spiritual heritage of the Chinese nation. As the core vehicle for inheriting red culture, the
effectiveness of memorial halls in resource integration and brand influence directly determines the quality of red gene transmission.
Taking the Siping Campaign Memorial Hall as a case study, this paper analyzes its endowment of red cultural resources and current
brand development status, identifies existing challenges in resource integration, brand building, and industrial synergy. By integrating
the dissemination patterns of red culture in the new era and the development trends of cultural-tourism convergence, the study
proposes systematic integration strategies and brand-building pathways from four dimensions: resource system restructuring, brand
value refinement, communication channel innovation, and industrial ecosystem construction. These recommendations aim to provide
reference for similar red memorial halls in transforming resource advantages into developmental strengths.
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